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Our team is working hard to deliver registrations for the AWS Tech Leaders Assembly which facilitates 
peer-to-peer networking amongst industry leaders. Our team is also delivering registrations to the 
OpenSearchCon which is the annual conference for the OpenSearch Project Community. Both events are 
slated to be held in Bangalore in the month of June. 

 

Hive Highlights

Our Demand Gen team takes on more!

FINSEC Conclave 2024
This June started with a bang as we had the privilege of being the experience partner for the DSCI FINSEC 
Conclave 2024, the premier event in the country for cybersecurity in Finance. Our team strategically 
coordinated with several vendors and partners across verticals to craft an engaging experience befitting 
the 2000+ delegates and 1200+ participants at the event. We are happy to have received vindication for 
our efforts from the 2100+ companies and 650+ speakers at the event for our effort in creating a memorable 
experience for the attendees. Additionally, our demand generation team assisted with event registrations 
and delivered an impressive 37 registrations against the requested 25. 

Client satisfaction is above all accolades for us and we are glad to have achieved it. We look forward to 
crafting more memorable events in the future!



Creativity and AI: 
Should we be concerned?
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Op-ed from the Exec

Creativity is perhaps the most endearing aspect of mankind. 
As Robin Williams said in Dead Poet’s Society, “We don’t read 
and write poetry because it's cute, we read and write poetry 
because we are members of the human race”. I believe this 
applies to all forms of creativity and art.   

I consider a creative approach and the ability to think outside 
the box to be key assets for anyone in marketing. The ability 
to think rationally and express creatively is what sets us apart. 
With the rise of Gen AI and AI-based tools, there is a growing 
perception that creativity is being outsourced to computers. 
AI tools are increasingly being used across marketing steps, 
from ideation to execution. However, it is worth pondering 
whether the growing capabilities of AI are a worthy substitute 
for human creativity. 

Any new tech comes with its pros and cons. It is important to 
assess these objectively to make the best use of scientific 
advances. Most new tech has been villainized at its debut. 
The internet was famously ridiculed amongst other things as 
a fad that would make people dull. However, the internet has 
grown to be an essential part of daily life and has enabled 
endless knowledge-sharing and cross-geographical collaboration. 
The flaws still exist, but most people has learned to navigate 
it to get the best results for themselves.  

Similarly, AI is being judged for its ability to ease the creative 
process. It is now possible to generate content and design 
with ease. However, whether it opens up new avenues for 
creative expression or makes one less creative is debatable. 
AI tools have made it possible for individuals to create content, 
design, and creative output without technical know-how. This 
has opened the avenue for several creators to emerge who 
previously faced the barrier of resources, be it hardware or 
access to technical knowledge. Similarly, it has facilitated 
several lazy creators to dial back on the effort they expend 
on each project.  

When tools like Photoshop made their debut, it was widely 
debated whether it was the end of painters. However, painters 
continue to flourish, instead, an additional whole new breed 
of digital artists has emerged. Original and creative work is 
still distinguishable and holds significant value in both digital 
and traditional art. Perhaps the question we need to be asking 
is whether it is possible to find new forms of expression or 

add new dimensions to existing forms by 
utilizing these tools. Personally, I have 
found AI tools to be extremely useful when 
brainstorming new ideas as research and 
data analysis have eased and given me 
more time to come up with innovative 
strategies. I have also noticed myself 
getting slack about certain aspects where 
AI tools have reduced the effort required 
from my side. This reminds me of a post 
I recently came across on social media that 
bore the sentiment that AI should be doing 
menial chores to free up time for human 
creativity and not the other way around. 
Perhaps, that is already the case! By using 
AI tools to improve efficiency on the part 
of our jobs that we consider menial, we 
can spend more time working on the 
creative bits we love! 

While whether AI is good or 
bad is up for debate, the 
fact is that it is inevitable. 

Therefore, it is essential to 
learn how to get the best 
out of it without hampering 
your creative process.

Abhinanda Paul 
Sr. Manager - Strategy & Client Services
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The Honeycomb Chronicles

Cartoon Pin-up 

 Our busy bees took some time off to celebrate the opening of our new office in Dubai!

I thought we were 
here to campaign for 

sustainable marketing!?! 
 A St. Patrick’s Day Parade


